
 

 

 

 

 
 

Job title Press Officer 

Reports to Head of Media 

 
Job purpose 
 
• Promote the image of UK Finance and the industry through internal and external 

communications to enhance customer, member and employee satisfaction and 
support achievement of the business strategy.  

• Increase the organisation’s profile and enhance its reputation across all media, and 
with all relevant influencers and organisations, leading on media relations and 
including: liaising with journalists, preparing press releases and press briefings.  

• Deliver the communications strategy for the association, ensuring alignment with the 
wider membership and the policy and engagement strategy.  

 
Duties and responsibilities 
 
• Support the Head of Media and press team in handling reactive day to day media 

relations: responding to press calls and drafting reactive lines,  coordinating 
broadcast media bids, preparing press releases and press briefings for the CEO and 
senior policy colleagues, identifying opportunities to place proactive coverage. 
There will be ownership of projects so you’ll need to be organised and capable of 
juggling a varied workload to tight deadlines.  

• Act as a spokesperson for UK Finance on all media outlets and provide an out of 
hours media service as part of a rota system (Monday to Monday, average one out 
of every five weeks); and monitoring news and breaking stories and flagging to 
relevant internal teams. 

• As part of a rota write the daily Brief, our daily industry news digest which is 
produced 5 days a week, 45 weeks a year by the External Affairs team. The brief 
takes 2-3 hours to put together every day and the aim is for this to land in inboxes 
no later than 10.30am. 

• Work with the Media Relations Manager and Press Officer to maintain UK Finance’s 
long term strategic ‘forward look’ grid and coordinate media activity accordingly. 

• Build and maintaining strong relationships with journalists as well as leading on key 
trade publications. 

• Monitoring news and breaking stories, developments online and social media  and 
flagging to relevant internal teams. 

• Draft articles for trade press, CEO newsletter, UK Finance blogs (working with policy 
directors) and speeches. 

• Work with the Press Officer to ensure the production of a ‘coverage book’ (a 
compendium of all media coverage secured by UK Finance), which is then 
circulated to members and our Board on a regular basis.  

• Creatively seeking proactive media opportunities to promote UK Finance and its 
work.  

• Ensuring editorial standards are met and maintained in print and online. 
• Work proactively and collaboratively with the commercial arm of UK Finance to 

ensure our externally produced events and conferences are well publicised and 



 

 

 

 

 
 

supported in national press, trade media and social media. 
 
Qualifications 
 
• Degree or equivalent. 
 
Skills and competencies 
 
Experience required 
 
• Substantial experience of working in a high pressure, fast moving, media relations 

team.  
• Substantial experience of generating proactive media stories of strong interest with 

the media. 
• Strong writing skills (writing tests will form part of the interview process).  
 
Knowledge required 
 
• Drafting press releases and Q&As. 
• Media handling with broadcast, print, regional and trade news organisations 
• Business and /or consumer media. 
• Devising and delivering proactive media coverage. 
• Social media. 
 
Desirable knowledge (though not essential)  
 
• Knowledge of banking (either wholesale or retail banking). 
• Experience of working with commercial teams to provide PR support for events. 
 
Personal Attributes 
 
• Good communicator: articulate and succinct, excellent command of written and 

spoken English. 
• A passion for communications. 
• Good media, political and sector judgement. 
• Determined, enthusiastic and proactive ‘can do’ attitude. 
• Rigorous attention to detail (proofing etc) and high standards in all work. 
• Excellent time management skills and ability to juggle multiple tasks simultaneously. 
• Ability to get on with people at all levels and from all backgrounds. 
• ‘Service’ mentality – going above and beyond for team members, colleagues and 

members. 
• Ability to manage relationships with media and other stakeholders. 
• Resilient and willing to work longer hours and flexibly when required. 
• Ability to hit deadlines and deliver to the highest standards, first time around. 
• Outgoing and team spirited. 
 
End.  


